Increasing
energy efficiency
through good
communication
and motivation
Starting point and challenges
Energy efficiency starts at home! This is how the EU Energy Efficiency Action
Plan introduces the launch of one of its priorities, which focuses on changing
behaviour. Energy efficiency solutions require a multitude of approaches based
on good communication and motivation to get both local authorities and citizens
involved. Civic engagement has also become one major objective of the strategy
for a civil society and greater involvement of citizens, which was adopted by the
European Ombudsman.
However, information on energy-efficient technology and behaviour is often
communicated in a way that is not sufficiently oriented toward citizens and local
authority staff, who are often lacking in depth prior knowledge.
In the past few years, the European Commission has highlighted the importance
of this aspect of information dispersal. They have started supporting projects for
integrated initiatives for energy education or action programmes in sustainable
energy communities, mobilising civic society to endorse energy related measures,
for example, under the Intelligent Energy Europe Programme.
As well as providing leadership, the public sector should initiate communication
with and among the citizens. However, it is not only the communication of knowledge that matters; the motivation of citizens is even more important. Public motivation is key for citizens to become involved in campaigns and to subsequently
kick-start and implement their own projects.
Incentives can support this process in various ways, not just in financial terms,
but also in the appreciation of citizen involvement in a project. Energy efficiency
visions that are developed at the political level will generally be more successful if
citizens can identify with and contribute to the relevant aims.
The French EnercitEE partner, Haute-Savoie, has initiated a number of campaigns, awareness projects and education programmes addressing and involving
citizens, some of which are described in this Good Practice Guide and provide
good models for encouraging active participation by citizens.
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Regional and local policy background
Saxony
Communication and motivation are considered
key factors in the Saxon Climate and Energy
Plan and play an essential role in achieving the
ambitious Saxon climate protection goals. Since
energy efficiency includes every sector of society,
the Saxon Free State encourages a constant flow
of information for private households, industry,
trade, professionals and local authorities through
local agenda offices, chambers, associations and
educational institutes and many others.
In Saxony, the communication of policies,
standards, new technologies and demonstration
projects concerning energy efficiency is carried
out by a number of actors who are recruited and
coordinated by the Saxon Ministry for the Environment and Agriculture and the Saxon Ministry for
Economics and Labour.
Their key actor is the regional energy agency
SAENA (Saxon Energy Agency), which serves
as the Saxon expertise and information hub for
energy efficiency and renewable energies.
SAENA carries out most of the regional energy
campaigns for local authorities, private households and industries in Saxony. The network
Communal Energy Dialogue Saxony (keds), which
established by SAENA, fosters the exchange of
experience on different energy efficiency topics
between local authorities several times a year.
This network originated from EnercitEE’s forerunner, INTERREG project enercy’regio.
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Moreover, SAENA hosts and supervises a number
of initiatives and networks, provides training,
advice, and exchange of experience to cities and
citizens as well as assessing guides and promoting demonstration and good practice projects
within Saxony. The collection of EE and RES data
and projects from the entire region has recently
been compiled and imported into a Saxon online
energy portal.
In addition to communication over these channels,
the motivation of citizens and local authorities
through campaigns and monetary programmes
are part of the Saxon approach. Various motivation campaigns, such as energy competitions
for private households and schools have been
organised in recent years. In addition, the Saxon
funding guideline on energy and climate protection (RL EuK2007) stimulates a broad target group
to invest in energy efficiency technology and local
authorities to participate in quality management
systems, such as the European Energy Award®.

Smaland (Kalmar and
Kronoberg)/Blekinge
Communication and motivation are important
means to increase energy efficiency in the region.
Kronoberg’s Climate and Energy Strategy does
not list this in a separate chapter, but politicians have realised its impact on the success of
projects in the region, both now and in the past.

Tenants, for example, have been identified as one target
group in the Climate and Energy Strategy, which emphasises
encouraging them to save electricity. This has been addressed, for example, by the introduction of an IT based
feedback system between tenants and energy companies.

With the triennial plan, the region strives to increase awareness
about the importance of the many good practices for saving
energy and for developing and spreading scientific and technical knowledge about increasing energy efficiency and about
installations that use all types of renewable energies.

The project SAMS, by VäxjöEnergi, worked as a pilot project
and led to an energy reduction of around 20 – 30 % among
tenants. Another project, called EnergiKollen, encourages
tenants to lower their energy costs by changing their habits.
The project provides a web tool that helps tenants to see
and understand how their energy consumption changes
day by day. Similar projects that include direct contacts and
small energy-saving competitions in the entire region are
climate pilots in Kalmar, and Energy Neighbourhoods.

Above all, the principal initiatives are designed to: develop local
planning and promotion initiatives in combination with suitable
communication activities (for example, supporting positive experiences like the EU-Initiative “Covenant of Mayors”); expand
the activities of the energy office and its website, which informs
and advises citizens; support participation in (and provide
booths for) fairs and events (e.g. Ecomondo, Agrofer, Saie,
Ecocasa, R2B, etc.), and the organisation of related meetings
and seminars.

These projects try to find ways, that will help people to
improve their energy consumption, through learning and
behaviour change. Working with Smart Grids is still at an
early stage; even though there is a lot of talk about this,
not so much has happened in the region so far. Important
actors in the field of communication and motivation are the
public energy advisors in each municipality who support
house owners, tenants, and SME in many areas, with free
and neutral advice.

While working closely together with local authorities, the region
strives to implement as many projects as possible related to
energy and the environment. This will improve the knowledge
and experience of environmental education centres, of energy
offices in municipalities and in the provinces, and of energy
agencies. As a consequence, it can create a group of services, products, and initiatives that transform the issues and
objectives of regional energy and environmental planning into
educational, informational, and training plans, and support and
oversee their implementation.

This is a system that has significant support from the Energy
Agency for Southeast Sweden, which has a network that
is based on a national strategy, in which all municipalities
in Sweden take part. Communicating with and motivating
children is done by both school training campaigns and
through the Science Centre’s eXperimentlabbet, which deals
mainly with energy and climate issues and is open to both
the public and to school groups. The training of teachers is
an important part of this and is carried out in cooperation
with the region’s Linnaeus University.

The project “towards sustainable energy” will be given
particular emphasis; approved with Council decision no. 2295
of 27 December 2010, it is to be implemented through the collaboration of the Provincial Administration, whose objectives,
consistent with Regional Law no. 27 of 29 December 2009,
“Promotion, Organisation, and Development of the Activities of
Information and Education on Sustainability”, concern:
The development of knowledge, awareness, and
appropriate behaviours for pursuing environmental
sustainability;
The collection and distribution of information on
environmental sustainability to encourage the
conscious participation of citizens in decision-making
processes;
The provision of information on the environment and
energy to citizens, in order to promote their active
participation in building a sustainable future;
The development of the school system and of higher
training;
Integration and coordination on a regional, provincial,
and municipal level of the various timetables and
educational experiences related to the subject.

Additionally, a regional climate commission is working with
communication and motivation issues in their action plans.
These will include the creation of a regional climate centre,
energy advice to citizens, training and information to companies and the public, and in-school development of hands-on
knowledge and skills with respect to energy and sustainable
development. The Energy Agency for Southeast Sweden
has a strong role in this commission.

Emilia-Romagna
Spreading and affirming a new culture of rational energy use
and the further development of renewable energy sources
are strategic actions with the goal of reaching the ambitious
objectives of the energy policies of the Emilia-Romagna region.
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Haute-Savoie
Energy Information Centres (EIC) were initiated by ADEME
in 2001, in order to educate and inform the general public
free of charge, and in a neutral and independent way, about
energy efficiency and renewable energy. These EIC activities
are co-financed by local authorities, including regional and
départment councils. Their activities are reinforced by the
commitments made in the context of the Environment bill,
Grenelle, that supports France in reducing its greenhouse
gas emissions.
The network has 235 energy info centres, supported by
more than 400 consultants located throughout France.
In 2009, over 1.6 million people have been informed by
energy information centres (more than seven million people
since the establishment of the network), with an overall
satisfaction rate of 80 %. The economic impact is also
important because the energy information centres have
contributed to the execution of work amounting to more
than 465 million EUR in 2009.
The Environment bill, Grenelle, has also helped to develop
many energy efficiency projects for reaching different target
groups (large audience as well as enterprises, local authorities, staff etc.).
Locally, the General Council of Haute-Savoie is also funding
an energy plan, to improve energy efficiency knowledge, to
attain better energy autonomy, and to reduce greenhouse
gases. The General Council of Haute-Savoie also develops
and supports waste management within the local communities: the priority is to reduce waste at its origin/starting
point. Haute-Savoie is also implementing a local climate
plan for the region and all public buildings managed by the
General Council of Haute-Savoie.

Lower Silesia
As a city located within the area of the European Union,
Wroclaw is obliged to apply regulations in the field of energy
efficiency for member states at the local level.
At the local level, Lower Silesia is a region that, every year in
its development plans, tries to put more and more emphasis
on the issues of nature protection and sustainable development, as well as focusing on problems related to energy.
The Programme of environmental protection for the City of
Wroclaw for the years 2004 – 2015 can serve as evidence
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for that; it includes a detailed description of the present
state of the environment, as well as the methods and measures which will be used by the authorities for sustainable
social and ecological development.
One measure is addressed especially to the youngest residents of Lower Silesia, and it includes a variety of activities.
Competitions, training sessions, seminars and lectures are
organised to teach young people in an interesting way to
care for the environment and save energy. Education from
an early age will contribute to increased energy and environmental awareness in this and future generations.
A number of competitions, actions, and workshops organised for educational institutions working with different levels
of education by the Environmental Protection and Agriculture
Division of the Municipal Office in Wroclaw have already
been carried out in the city.
An important entity contributing to improving energy efficiency
is the Voivodeship Fund for Environmental Protection and
Water Management in Wroclaw. In 2010, within the framework of actions for the Development of ecological awareness
of Lower Silesia residents through informational media, the
residents of Lower Silesia had an opportunity to receive a
wide range of information on the issues of nature protection
and energy-saving. Both press publications and television
programmes were created, which included:
Educational programmes in regional television
stations
Pro-ecological supplements in regional monthly
magazines
Three ecological articles
Ten 14-minute broadcasts on television within the
programme ECOREGION – educational education
through a cyclical television programme
Ekodekalog (eco-decalogue) –
television pro-ecological magazine
Ten radio broadcasts
Internet websites, Your ecological office and Your
ecological house
The Programme of ecological education for Lower Silesia
is the first of its type in Poland that strives to monitor and
to improve the ecological awareness of Lower Silesian
residents.

Good practice in Saxony –
keds: Saxon Communal Energy
Dialogue and energy portal
Cities and communities are challenged in the 21st century by climate change and
the need for energy-saving, increased energy efficiency and a sustainable energy
supply. Local authorities bear responsibility and play an exemplary role in this
process; they have to initiate the process, implement solutions and make results
available to the public at the local and regional level.
At the same time, an increasing number of Saxon communities implement good
practices for climate protection by taking measures to increase energy efficiency
and energy-saving and by investing in a sustainable energy supply.
One of the main goals of the Saxon Energy Agency is to highlight ways to improve
local energy work and to foster the exchange of information on energy related
topics. The Saxon Communal Energy Dialogue (keds – Kommunaler EnergieDialog Sachsen) serves as the main platform of the Saxon Energy Agency to support Saxon communities and counties concerning qualification for funding and
information and exchange of experience for improving local energy work. keds is
one of the corner- stones of the Saxon Action Plan on Climate and Energy.
The key topics for keds include the European Energy Award®, energy-efficient
communities and energy services.
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Saxony’s online energy portal

Further information
Björn Wagner
Saxon Energy Agency
SAENA GmbH
Email: bjoern.wagner@saena.de
www.keds-online.de
www.energieportal-sachsen.de

Energy portal
The energy online portal www.energieportal-sachsen.de is an interactive map
that has been developed by the Saxon Energy Agency in order to present existing energy activities and projects in the region. Portal users can browse through
a number of maps that help them to locate relevant communities and energy
projects in the region, to get background information on the relevant project or
activity, or to search for one.
The portal provides information on the following topics: Waste heat sources,
energy self-sufficient regions, energy-efficient construction, RES, European Energy Award®, Saxon Trade Energy Passport, model and demonstration projects,
enterprise network, passive houses and solar fairs.
Moreover, there are additional tools for a statistical overview, such as the accumulated installed capacity of all wind or PV plants in a certain district or city.
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Good practice in Saxony –
The community of Zschadrass

The tiny community of Zschadrass, with 3,200 inhabitants, is one of the most
active communities in Saxony when it comes to renewable energies and energysaving.
According to the mayor Matthias Schmiedel, Zschadrass first assessed its
energy-saving potential a couple of years ago, in order to reduce operating costs
for energy.
As a first step, the local council decided to carry out one of the easiest and most
visible saving solutions, street lighting – after midnight, street lights are turned off.
This was followed by an assessment of energy-saving potentials for communal
buildings. In this process the community tries to create a regional added value,
where energy is generated locally thus reducing costs for imported fossil fuels,
creating jobs and promoting sustainability. This also inspired the vision of an
energy self-sufficient community by 2050.
The council decided to switch fuel for the heating of communal buildings from
fossil to local biomass. For example, wood residues are collected on the town’s
territory when cutting trees and bushes in parks and along roads. Citizens can
carry their wood residues from their garden to the public biomass grounds. This
provides two third of the biomass needed. The rest is produced by the local
farmers’ short rotation forestry. With this method, they harvest 10 to 12 tons
of wood each year. After this, the wood needs to be dried. Together with an
engineering office and the university, Zschadrass developed a system to allow
self-drying of the wood chips, which takes 6 – 8 weeks. The wood chips are then
used all year for the local heating plant in the basement of the school.
Some years ago, a new big wind power plant with a capacity of 2.2 MW has
been installed, with a height of 138 m. The commune owns 20 % of this wind engine. In addition, the majority of the public buildings carry PV plants, which adds
up to around 17,000 EUR income from the feed-in tariff of the German EEG.
Revenues from renewables help the community to finance local services, such
as the kindergarten, holiday camps and local transportation services. In 2007,
Zschadrass covered more than 24 % of its final energy consumption by renewables; electricity generation is already far beyond 100 %.
The mayor emphasizes that it is essential to involve citizens from the very beginning into any process in the commune that concerns them, such as new forms
of energy production. If well informed and involved, the citizens are willing to fully
support decisions by the local council to change energy production in the region
and to change their own energy patterns. Since it is not profitable for such a
small community to have their own public utilities and, for legal reasons, private
energy production can be difficult; Zschadrass has formed an association and a
foundation for this purpose.
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Activities of the ecological and social foundation Zschadrass

Further information
Matthias Schmiedel
Email: buergermeister@colditz.de

79

Good practice in Saxony –
Energy efﬁciency campaigns for schools

Children and teachers represent important target groups for energy efficiency issues; they transfer knowledge idealistically to their homes. In the future, children
will run our societies and take decisions on energy generation and supply.
Therefore, young people‘s awareness about energy efficiency should be trained
as early as possible. The Saxon ministries have placed special emphasis on energy efficiency education in schools and started the campaign “climate protection
in Saxon schools”.
The campaign includes various components, such as:
A mobile exhibition, called the climate pavilion. The exhibition stand has a
touch-screen that informs about climate change and its consequences,
climate protection, and actions to be taken. The topics are illustrated
based on Saxony as an example.
A climate suitcase with hands-on energy measuring devices, school
science experiments, teachers’ handouts and a large-scale board game.
A book for pupils dealing with everything about climate protection,
including images and examples from the region.
A teachers’ handout. This handout provides an interesting and methodologically diverse pool of knowledge about climate protection and energysaving and includes everything for a successful lesson: distribution of
topics, various worksheets and school science experiments.

Climate pavilion and climate suitcase
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Call for participation at the school competition “Climate Heroes”, Teachers’ hand-out,
Climate protection brochure for pupils

In addition to this campaign, the Saxon Energy Agency SAENA organises a
variety of hands-on energy-saving projects for children and students of different
ages. During the project week energy reporters (Energiereporter) children can
create their own short film on energy-saving and learn how to structure a film that
includes interviews, tips and much more.
An electricity-saving handbook has been developed for children (Stromsparfibel)
with the two comic heroes called ON and Offi (On/Off). The handbook explains
how electricity is produced and how it can be saved at home. ON does not know
too much about electricity, and he is not too convinced about energy-saving. Offi
is cleverer. She tries to teach ON why energy-saving is so important.

Further information
Nicole Sommer
Saxon Energy Agency –
SAENA GmbH
Email: nicole.sommer@saena.de
SAENA’s comic heroes Offi & ON

www.umwelt.sachsen.de/umwelt/
klima/1275.htm

The handbook about ON and Offi is also the didactical
basis for a theatre week on energy-saving in schools, called
STROMSPARtheater. Pupils start reading this story and
think about the energy-saving potential in their homes, share
it with other pupils and prepare a theatre play on the topic.

www.saena.de/Saena/
Schueler_Schulen.html
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Good practice in Smaland
(Kalmar and Kronoberg)/Blekinge –
Energy Neighbourhoods
The project Energy Neighbourhoods aimed at influencing the energy-saving
attitudes of participants in private households in order to change their behaviour.
Groups of households form an Energy Neighbourhood bet with their community
that they will save 8 % of energy in six months, compared to the previous year.
For this purpose energy masters from the neighbourhoods assist the households
with practical energy-saving tips. The households have to fill in their consumption
data for heat and electricity on regular basis.
It is a difficult task to reach out to households with the message that they must
reduce their climate impact, but it is essential for achieving results. Energy Neighbourhoods stimulated an increased awareness about energy and changed the
participants’ everyday behaviour, while allowing them to have a good time. About
6,000 households in nine countries participated in Energy Neighbourhoods; in
Sweden 90 households. Team Ahlgren from Karlskrona reduced its energy use
by 37 % and won the Swedish campaign. The team also became European
champion in energy-saving.
The project Energy Neighbourhoods has shown that everyone can save energy
and that small changes in behaviour can achieve remarkable results. Simple
measures like switching off the light when leaving the room, adjusting the room
temperature and avoiding standby mode were decisive factors for the energysavings made by the participating households from nine countries.
One of the participants said that she hardly could wait until it was time to do the
weekly check of the energy consumption, to get to confirm that the daily efforts
made changes in the energy consumption of the family.

Energy-savings in Sweden
Reduced energy use: 63,800 kWh
Reduced CO2 emissions: 57 tons
Average energy-savings: 9.6 %

Success factors
The commitment and dedication of the energy masters who guided their
groups were essential. They kept their teams together, provided energysaving tips and kept up the motivation to save energy. The energy masters
were the key to a successful campaign.
The social aspect of the campaign was very important. Individuals can
save energy on their own, but it is proven that saving in a group is more
fun, works as an incentive and is more sustainable in the long run.
The constant input and activities that were provided by the national
coordinators and the participating cities was vital. Project events such
as information events, energy-saving parties, energy-saving posters and
energy audits were important in providing easy-to-understand energy-
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Further information
Lena Eckerberg
Energy Agency for
Southeast Sweden
Email: lena.eckerberg@
energikontorsydost.se

Various newspaper articles on Energy Neighbourhoods

saving tips, keeping up the competition between the participants and in
maintaining motivation throughout the campaign. The Swedish participants received an electronic newsletter with energy-saving tips and
reminders every third week during the campaign.
A continuous measurement of energy use was critical to achieve energysaving behaviour. Regular meter readings reminded the households of
their energy use, sometimes as often as every week. This was also an
ongoing reminder of energy use as one’s own responsibility. Entering
these data into an online calculation tool and instantly receiving feedback
about the savings achieved helped make energy use less abstract and
more real.
And last but not least, the media response was important. The project
and its results were very well received by the media. TV interviews with
participants and articles in the press transformed some of the participants
into local media stars and further ensured that the project and its ideas
were disseminated to a broad audience.
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Good practice in Smaland
(Kalmar and Kronoberg)/Blekinge –
Climate pilots in the city of Kalmar
In the city of Kalmar, the idea was conceived that a group of so called “test
pilots” might yield more information on the obstacles that exist in the daily lives
of private citizens that keep them from living climate-smart lives. Making this
information available was the goal of the project. The project also provided the
opportunity to test methods for decreasing CO2 emissions to a more sustainable
level.
During spring 2007, the search for twelve “climate pilots” began. During a period
of twelve months, the “climate pilots” would receive twelve challenges connected
to the environmental effects of their daily way of living. In August 2007, twelve
households had been chosen; they were a mixed group of families with or without children, single persons, retired persons, households in rural areas as well as
apartment households in the city centres.
To facilitate an assessment of present circumstances and to have a basis from
which to proceed toward change, the pilots were asked to collect all of their receipts during a period of eight weeks, so that a “greenhouse gas profile” for each
household could be produced. The “climate pilots” were also asked to establish
goals for themselves as regards the decrease in energy consumption that they
intended to aim for and hoped to see realized at the end of one year.
The twelve challenges
During one year the twelve “climate pilots” were given twelve challenges within
the following areas: food, transportation/travel, energy, and other consumption.
The “climate pilots” received personal advice and guidance during the year from
energy and climate-control advisors and from certain experts that were tied
to the project in order to provide answers to more advanced questions, those
dealing with food and transportation, for example. The “climate pilots” also had
the opportunity to test new products and were able, among other activities, to
test-drive environmentally friendly vehicles in Kalmar and receive instructions in
“Eco-driving” techniques.
Results
On average the “climate pilots” in Kalmar decreased their emissions by 32%.
This means that together they achieved a reduction corresponding to 53 tons of
GHG that would have been produced during one year, taking into account each
member of each household. Fifty-three tons of GHG is equal to driving “round
the globe” ten times, or 400,000 km in a car that consumes 0.5 litres of gasoline
per 10 km.
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Climate pilots in Kalmar

Further information
Tove Lund
City of Kalmar
Email: tove.lund@kalmar.se
www.climatepilots.com
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Good practice in Emilia-Romagna –
Sustainability window

Background
Since the beginning of the 21st century, the region of Emilia-Romagna has felt
that its territory as a whole was going through an evolution in the direction of
greater sustainability, enriched by important, avant-garde experiences across
widely differing sectors. These experiences, however, should have been acknowledged, taken advantage of, and standardized, so that they could be made into
good examples that could act as a driving force for the entire region.
Objectives
The objectives are to communicate the good practices collected here to the outside world, to suggest ways of duplicating and implementing the initiatives and to
promote opportunities for the participants to meet one another.
Description
The Sustainability Showcase is a collection of over 350 good sustainable
practices realised throughout the regional territory, which are characterised by innovation, continuity of the commitment and transferability to other contexts. The
project was launched in 2002 on the initiative of the Emilia-Romagna region, in
collaboration with the principal socio-economic actors present in the territory; its
central nucleus is the online database that gathers the good practices included in
the project, describing them through brief information sheets rich in quantitative
data. The showcase is aimed at businesses, local authorities and associations
that carry out any type of activity, product, service, process or initiative that has
repercussions in terms of sustainability.
Results
More than 350 good practices in ten thematic areas;
62 % of the owners are companies, 21 % are associations, NGOs and
monitoring bodies, 12% are local authorities, 5 % are schools and universities;
Various communication activities carried out, among which are: Shared
Communication Plan, 2 participations in Ecomondo, Brenda l’Agenda
2007, 2004 ERA Award, presentation at the Sixth European Conference of
Sustainable Cities in Dunkirk in 2010.
Various collaborative and involvement activities on the part of good
practices’ owners, among which are: project INFEA “School: A sustainable
business”, collaboration in a Master Class organized by the Fondazione
Alma Mater “Culture of Business Innovation, Markets, and Creativity:
institutions and business for the green economy” (academic year 2009 –
2010), creation of the Wikibook, Green Economy, a shared book on the
topic of a green economy;
91,000 hits to the site in 2010;
Over 85,000 hits to the site in the first three months of 2011.

Further information
Giuliana Venturi
Regione Emilia-Romagna –
Communication and Sustainable
Education Dept.
Email: gventuri@
regione.emilia-romagna.it
Luna Beggi
Eco&Eco Srl
Email: vetrinasostenibilita@
regione.emilia-romagna.it
www.ermesambiente.it/
vetrinasostenibilita
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Next steps
The next main initiative for continuing the project will be an ever-increasing
involvement of the regional network of Centres for Education on Sustainability,
which, owing to their strong local roots, will become genuine collection reservoirs
of good energy and sustainability practices. This will be achieved through the
creation of specific educational actions directed to the operators of the Centres
for Environmental and Sustainability Education.
The collaboration with the Fondazione Alma Mater also continues. A Master Class
on sustainability is being organized for the 2012 – 2013 academic year.
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Good practice in Haute-Savoie –
The “Ambassadeurs de l’énergie”
concept
With energy costs on the rise, a growing number of families in France and in
Haute-Savoie have difficulties in paying their bills and often find themselves in
difficult situations (cold homes, conflicts with owner, choices to make between
household expenses). Energy and water consumption in households is a major
social issue.
The domestic sector is more difficult to reach than organised companies in
the commercial sector, and it seems more difficult to motivate households to
“change their habits”. Moreover, an energy consumption analysis is difficult to
carry out when the social situation of a household is already difficult to manage.
In 1999, the Haute-Savoie Energy Advice Centre (EAC) created the “Ambassadeurs
de l’énergie” (Energy Ambassadors) concept, where energy advisers tackled energy
poverty topics directly with the social services. The programme was funded by
the General Council of Haute-Savoie for ten years before it came to an end. The
concept had nine main activities:
1. Participation in the monthly meeting of the social energy funds (SEF)
commission created by the General Council of Haute-Savoie
2. Regular dissemination of information to social workers
3. Creation of an “Energy guide” for the social workers
4. Development of training modules for social workers and public housing
organisations
5. Home visits and interventions with households when the SEF asked for it
(30 per year)
6. An advice hotline for households provided by the energy adviser of the
Energy Advice Centre
7. Joint meetings to raise awareness among the families
8. Demonstration and distribution of energy-saving material within the
framework of SEF (low energy bulbs, heating programmers, etc.)
9. Regular tips and hints sent to households
The activities were very successful and were highly appreciated among families
and social workers. For this reason, Prioriterre as EAC, together with eight other
European partners submitted a proposal in the EU Programme Intelligent Energy
Europe (IEE) in 2008, regarding the idea of tackling energy poverty by supporting
the target groups that are affected.
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Main objectives
To implement sustainable solutions and actions in order to
struggle against energy poverty
and manage the energy-saving
efforts of families;
To adapt and transfer the French
concept to other countries: telephone advice, home visits, trainings, conference meetings;
To raise awareness and give
information to the final target
group on energy-saving and to
succeed in changing behaviour,
To train social workers on
energy-saving and energy
efficiency topics;
To enable exchange of experience
between social workers in the
framework of the project.

Further information
Guénaëlle Carton
Prioriterre
Email: guenaelle.carton@
prioriterre.org

Guide on saving energy

Energy-saving calendar

Tools created for families and social workers
For households
A practical guide on energy-saving at home was created in
2003; it is full of advice on energy and water savings. Social
workers can give it to families or ambassadors when they
visit homes. The guide was also sent by post.
The “Bill mask” was created in 2007 to help families in reading their electricity bill. It is an A4 form folder, with “opened
windows” cut in the paper in which households can enter
their bill. Important pieces of information are highlighted by
the “windows”. Collaboration with EDF (Électricité de France
SA) allowed printing of more than 1,000 bill masks in 2008,
and the project Energy Ambassadors also made possible
the printing of 1,000 more. Another project regarding the
gas bill is also ongoing.
An energy-saving calendar was created in 2008, with the
help of local public housing associations, a sociologist and
a designer.
At times, the calendar is more practical than a guide and
it can easily be put up in the kitchen or in the office. Each
month, it offers energy advice and funny drawings to the
targeted families and helps to reduce the gas, electricity and
water consumption of the households! A table at the end of
the calendar allows a calculation of the family’s annual consumption. The first page of the calendar is a reminder about
how to read a meter that is illustrated with drawings.
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For social workers
The “guide fourmi” (Ant’s guide) was made specifically for
social workers. It lists the main energy issues in households
and proposes solutions to help families with social needs.
The guide was updated in 2009 during the Energy Ambassadors EU-project.
“Guide fourmi” for social workers

Good practice in Lower Silesia –
Energy efﬁciency education in Wroclaw

One focus of the city of Wroclaw is to educate its inhabitants about energy
efficiency, especially the youngest.
In 2004, the first edition of a project called 50/50 non-investment energy-saving
in the schools of Wroclaw and Dolina Baryczy was launched by the Polish Ecological Club – The Lower Silesian District. In 2010, the financial coordinator was
the Education Department of the Municipal Office, and the funding came from
the Voivodeship Fund for Environmental Protection and Water Management in
Wroclaw.
The programme is aimed at making school areas, institutions and enterprises
more energy-efficient. The principal idea is to reduce energy use and, consequently, to reduce the costs of facilities maintenance. Due to a change in
energy-use habits, the project yields 5 – 10 % savings in its energy use. 50 % of
the saved money is left at the school’s disposal, and the other 50 % goes to the
aptly named energy fund, from which major projects are implemented, such as
window replacement, building insulation, etc.
Seminars, lectures, experimental demonstrations and scientific sessions are an
important element of the project, and many events were carried out in 2010.
Moreover, students and teachers can participate in pro-ecological workshops
and educational trips. The entities participating in the activities systematically
measure water and energy use in order to better control costs.
Due to interesting lessons on biology, physics, foreign languages and mathematics, connected with teaching how to save energy, young people can understand
how to save energy in practice and why it is so important. This type of activity,
thanks to effective communication and education from the earliest years,
contribute to the development of ecological awareness and teach how to save
energy, both at school and at home. What’s more, the positive results achieved
by schools in the form of reduced building operation costs motivate students to
continue ecological attitudes.

Description

2008

2009

2010

Preschools

22

23

22

Primary schools

25

18

16

Lower secondary schools

16

16

12

Secondary schools

12

7

7

Total establishments

75

64

57

Number of participants

1,200

no data

500

90

Further information
Arkadiusz Suliga
Marshal’s Office of Lower
Silesian Voivodeship

Energy-saving theatre and experiments in schools of Wroclaw and Dolina Baryczy

Email: arkadiusz.suliga@
dolnyslask.pl
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